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WHAT A GOOD EDITORIAL
CAN DO FOR YOUR BUSINESS

Beyond beautiful photography, thoughtful storytelling gives a property
something far more valuable: a reason to be remembered.

A beautiful hotel isno longer unusual. Neither is a beautifully photographed
restaurant, retreat or interior. What is considerably harder to create is meaning.

The most memorable hospitality businesses understand that guests respond to more than
design. They respond to the story behind it - the building restored rather than

replaced, the ritual repeated every morning, the details that belong specifically to a
place.

A GOOD EDITORIAL FINDSTHAT STORY.

It moves beyond documenting what a place looks like and begins explaining why it
matters.

A thoughtful editorial can articulate a property's point of view, give potential guests
areason to remember it, and create an enduring piece of storytelling that can live
across awebsite, social media, email, sales and media outreach.

People may discover a business through an image.
THE STORY ISWHAT GIVESTHEM A REASON TO CARE.

Have a story worth telling?

Let's explore what a House & L atitude editorial could look like for your property.

hello@houseandlatitude.com - houseandlatitude.com

SELECTED HOSPITALITY EDITORIALS - NORDELAIA - EVERWILD RETREATS
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